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MIDTERM  EXAMINATION

Spring 2009

MKT501- Marketing Management (Session - 1)

( Marks: 1 ) - Please choose one 

Which one of the following is a controllable factor? 

Economy 

Technology 

Role of marketing (page 11) 

Competition 

Question No: 2 

( Marks: 1 ) - Please choose one 

Which of the following is an actor of task environment? 

Economy 

Media 

Promotion (page 11) 

Technology 

Question No: 3 

( Marks: 1 ) - Please choose one 

Which of the following part of a marketing plan defines the plan's financial and 

marketing goals in terms of sales volume, market share and profit? 

Marketing strategy 

Action programs 

Issue analysis 

Objectives 

Question No: 4       ( Marks: 1 ) - Please choose one 

Which of the following is the first step in writing a marketing plan? 

Situation analysis 

Opportunity and threat analysis 

Executive summary (page 15)

Market analysis 

Question No: 5 

( Marks: 1 ) - Please choose one 

A market nicher can reduce their operating expense through less spending on: 

Market segment and advertising 

R & D and market segment 

Advertising and promotion 

R & D and advertising (page 20)

Question No: 6 

( Marks: 1 ) - Please choose one 

Which of the following goods are relatively inexpensive and are purchased 

frequently with minimal effort? 

Convenience (page 25) 

Unsought 

Specialty 

Shopping 

Question No: 7 

( Marks: 1 ) - Please choose one 

Identify the strategy that deals with the rate of new product development. 

Horizontal integration 

Vertical integration 

Innovation strategy  (page 17)

Aggressiveness strategy 

Question No: 8 

( Marks: 1 ) - Please choose one 

Aggressive pricing is associated with which of the following stage of product life 

cycle? 

Introduction 

Growth (page 17)

Maturity 

Decline 

Question No: 9 

( Marks: 1 ) - Please choose one 

Which of the following may NOT be the form of new products? 

New product lines 

Repositioning 

Existing product  

Cost reductions 

Question No: 10 

( Marks: 1 ) - Please choose one 

Which of the following is NOT a decision required in commercialization? 

Why to launch the product? (page 31) 

How to launch the product? 

Where to launch the product? 

When to launch the product? 

Question No: 11 

( Marks: 1 ) - Please choose one 

Which of the following commercialization decision involve decisions regarding 

launch of product in single or multiple locality? 

How to launch the product? 

Where to launch the product? (page 30)

When to launch the product? 

Why to launch the product? 

Question No: 12 

( Marks: 1 ) - Please choose one 

Which product is MOST likely to be purchased through routine decision 

making? 

Television set 

Soft drink 

Shirt 

Car 

Question No: 13 

( Marks: 1 ) - Please choose one 

Which of the following has a quick response towards a new product? 

Opinion leaders 

Late majority 

Early majority 

Early adopters (page 33) 

Question No: 14 

( Marks: 1 ) - Please choose one 

Which   of  the  following  is  the  leak-proof  packaging   that  provides  additional 

protection for the primary container? 

Primary packaging 

Secondary packaging 

Transport packaging 

Decorative packaging 

Question No: 15 

( Marks: 1 ) - Please choose one 

ABC  Co.,  a  major  Swedish  multinational,  provides  an  example  of  the  power  of 

innovative  packaging  and  customer  thinking.  ABC  Co.  is  involved  in  which  of 

the   following   types   of   packaging   that   enables   milk,   fruit   juice,   and   other 

perishable liquid foods to be distributed without refrigeration? 

Boxes 

Blister packs 

Cartons 

Aseptic packages
Ref    web                                        

Question No: 16 

( Marks: 1 ) - Please choose one 

Which of the following is essential requirement for medicines and drugs? 

Secondary packaging 

Primary  labeling 

Decorative packaging 

Mandatory labeling (page 35) 

Question No: 17 

( Marks: 1 ) - Please choose one 

Especially for which type of products the marketers should view packaging as a 

major strategic tool? 

Convenience products ref (web)

Consumer shopping products 

Industrial products 

Specialty products 

Question No: 18 

( Marks: 1 ) - Please choose one 

Which  of  the  following  is  less  likely  to  damage  reputations  of  a  brand  if  a  new 

product fails? 

Individual branding 

Overall family branding 

Line family branding 

Brand extension branding (page 37) 

Question No: 19 

( Marks: 1 ) - Please choose one 

Which  of  the  following  brands  is  created  specifically  to  counter  a  competitive 

threat? 

Premium brand 

Economy brand 

Fighting brand  (page 37)

Corporate brand 

Question No: 20 

( Marks: 1 ) - Please choose one 

Which of the following is NOT a use of secondary packaging? 

It is recyclable and environmentally safe 

It facilitates transportation, storage, and handling for middlemen 

It can not be reused for purposes other than its initial use(corret)99% 

It can be used as a promotional tool 
 
Question No: 21 

( Marks: 1 ) - Please choose one 

Packaging used for the ice creams is an example of which of the following? 

Decorative packaging 

Transport packaging 

Secondary packaging 

Primary packaging 

Question No: 22 

( Marks: 1 ) - Please choose one 

A company has different choices when it comes to developing brands. Which is 

not one of those choices? 

Width and depth extension 

Multibrands 

Brand extension 

Line extension 

Question No: 23 

( Marks: 1 ) - Please choose one 

When a company introduces additional items in a given product category under 

the same brand name, such as new flavors, forms, colors, ingredients, or package 

sizes it is called as: 

Line extension 

Brand extension 
Multibrands 

Co-branding 
A product line extension is the use of an established product’s brand name for a new item in the same product category.

Line Extensions occur when a company introduces additional items in the same product category under the same brand name such as new flavors, forms, colors, added ingredients, package sizes. This is as opposed to brand extension which is a new product in a totally different product category.Line extension occurs when the company lengthens its product line beyond its current range. The company can extend its product line down-market stretch, up-market stretch, or both ways.

Question No: 24 

( Marks: 1 ) - Please choose one 

Which of the following is a brand created and owned by a larg retailer of a 

product after purchasing in large quantity from manufacturer? 

Co-brand 

Private brand (page 36) 

Manufacturer's brand 

Licensed brand 

Question No: 25 

( Marks: 1 ) - Please choose one 

According   to   "Research  supporting  odd  pricing  theory"   which   of  the  following 

number  out  of  all  the  numbers  between   1  and   100  is  thought  to  have  least 

perceived value as compared to its actual value? 

90 

77(page 40)
55 

25 

Question No: 26 

( Marks: 1 ) - Please choose one 

ABC Company priced the product as of Rs. 19.99 instead of Rs.20. Which of the 

following pricing techniques is ABC Company using? 

Dodging pricing 

Deceptive pricing 

Premium pricing 

Psychological pricing (page 39)

Question No: 27 

( Marks: 1 ) - Please choose one 

Which of the following price is quoted to a potential buyer, usually in written 

form? 

Wholesale price 

Market price 

List price (page 43)

Retail price 

Question No: 28 

( Marks: 1 ) - Please choose one 

Which of the following best describes 3/10 net 40 ROG? 

The buyer must pay within 10 days of receipt of goods but will receive 3% 

discount if paid in 10 days 

The buyer must pay within 3 days of receipt of goods but will receive 10% 

discount if paid in 40 days 

The buyer must pay within 10 days of receipt of goods but will receive 3% 

discount if paid in 40 days 

The buyer must pay within 40 days of receipt of goods but will receive 3% 

discount if paid in 10 days (page 44) 

Question No: 29 

( Marks: 1 ) - Please choose one 

Which pricing strategy involves a company fixing a low price that high-cost 

competitors cannot match? 

Experience curve pricing 

Psychological pricing 

Cost-orientated pricing 

Penetration pricing (page 45) 

Question No: 30 

( Marks: 1 ) - Please choose one 

Which  of  the  following  markets  involve  buying  and  selling  of  goods  for  their 

utility and enabling them to make or re-sell a product to others? 

Consumer markets 

Business markets 

Global markets 

Government markets 

Question No: 31 

( Marks: 1 ) - Please choose one 

Which  of the following  markets involve decisions such  as: what  country  to enter 

in, how to enter, how to adopt their product and services and how to price? 

Consumer markets 

Business markets 

Global markets (page 2)

Non profit markets 

Question No: 32 

( Marks: 1 ) - Please choose one 

A lot of time is required in establishing great brand image to be successful in: 

Global Product marketing 

Consumer Product marketing (page 2) 

Governmental marketing 

Domestic product marketing 

Question No: 33 

( Marks: 1 ) - Please choose one 

While considering the place for a product which  of the following is important for 

customer? 

Communication 

Convenience 

Customer cost 

Customer solution 

Question No: 34 

( Marks: 1 ) - Please choose one 

Which of the following is the consumer's estimate of the product's overall 

capacity to satisfy his or her needs? 

Value 

Want 

Demand 

Satisfaction 

Question No: 35 

( Marks: 1 ) - Please choose one 

Which of the following are value maximizers? 

Sellers 

Marketers 

Manufacturers 

Customers 

Question No: 36 

( Marks: 1 ) - Please choose one 

The loyalty marketing focuses on establishing long term relationship between: 

Company and retailer 

Retailer and customer 

Retailer and consumer 

Company and customer (page 5) 

Question No: 37 

( Marks: 1 ) - Please choose one 

Which of the following is NOT an example of unsought goods? 

Insurance policy 

Course book (page 9,25)

Encyclopedia 

Funeral plots 

Question No: 38 

( Marks: 1 ) - Please choose one 

Marketing starts with which of the following 4Ps? 

Product 

Price 

Place 

Promotion 

Question No: 39 

( Marks: 1 ) - Please choose one 

In which section of the marketing plan you would find the detailed information 

about the marketing environment, market trends, customers and competitors? 

Situation analysis 

Product/market background 

Marketing strategies 

Market analysis (page 15)

Question No: 40 

( Marks: 1 ) - Please choose one 

If a bakery business bought a wheat farm in order to reduce the risk associated 

with the dependency on flour. Identify the type of integration. 

Backward vertical integration (page 17) 

Balanced vertical integration 

Forward horizontal integration 

Forward vertical integration 

Question No: 41 

( Marks: 5 ) 

"The key to customer retention is customer satisfaction". Why it is important 

for the marketers to retain the customer? 

Question No: 42       ( Marks: 5 ) 

The   first  step   in   the   product  development  process   is   generation   of   ideas. 

Discuss  what  the  internal  and  external  sources  of  ideas  are.  Why  external 

sources are considered to the more important than internal source? 


