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( Marks: 1 ) - Please choose one 

Which one of the following is a controllable factor? 

Economy 

Technology 

Role of marketing 

(page 12)

Competition 

Question No: 2 

( Marks: 1 ) - Please choose one 

What is the duration of a short-range marketing plan? 

One year or less (repeated)

Two years or less 

Three years or less 

Four years or less 

Question No: 3 

( Marks: 1 ) - Please choose one 

Which of the following is NOT an aggressiveness strategy? 

Harvesting 

Building 

Intensification (repeated)

Holding 

Question No: 4 

( Marks: 1 ) - Please choose one 

Process   engineering   skills   are   required   for   the   successful  implementation   of 

which of the following strategy? 

Market segmentation strategy 

Market dominance strategy 

Differentiation strategy 

Cost leadership strategy (page 20)

Question No: 5 

( Marks: 1 ) - Please choose one 

The  purchases  of  which  of  the  following  goods  are  stimulated   by  immediate 

sensory cues? 

Specialty goods 

Emergency goods 

Impulse goods  (page 24)

Convenience goods 

Question No: 6 

( Marks: 1 ) - Please choose one 

Identify the stage of product life cycle in which sales are at peak. 

Introduction 

Growth 

Maturity ( page 26)

Decline 

Question No: 7 

( Marks: 1 ) - Please choose one 

Which of the following calls for testing new-product concepts with groups of 

target consumers? 

Idea screening 

Idea generation 
Concept testing 

Concept development 

Question No: 8 

( Marks: 1 ) - Please choose one 

During which stage of new product development the firm considers 

profitability? 

Idea generation 

Beta-testing 

Business analysis (page 27)

Product development 

Question No: 9 

( Marks: 1 ) - Please choose one 

Which of the following commercialization decision involve decisions regarding 

launch of product in single or multiple locality? 

How to launch the product? 

Where to launch the product? (page 30) 

When to launch the product? 

Why to launch the product? 

Question No: 10 

( Marks: 1 ) - Please choose one 

Which of the following is quick in innovation? 

Capital goods 

Food items 
Industrial goods 

IT products 

Question No: 11 

( Marks: 1 ) - Please choose one 

Which of the following has a quick response towards a new product? 

Opinion leaders 

Late majority 

Early majority 

Early adopters  (page 33)

Question No: 12 

( Marks: 1 ) - Please choose one 

ABC  Co.,  a  major  Swedish  multinational,  provides  an  example  of  the  power  of 

innovative  packaging  and  customer  thinking.  ABC  Co.  is  involved  in  which  of 

the   following   types   of   packaging   that   enables   milk,   fruit   juice,   and   other 

perishable liquid foods to be distributed without refrigeration? 

Boxes 

Blister packs 

Cartons 

Aseptic packages (repeated)

Question No: 13 

( Marks: 1 ) - Please choose one 

Which  of  the  following  is  less  likely  to  damage  reputations  of  a  brand  if  a  new 

product fails? 

Individual branding 

Overall family branding 

Line family branding 

Brand extension branding  (repeated)

Question No: 14 

( Marks: 1 ) - Please choose one 

Using one brand name for several related products is known as which of the 

following? 

Family branding (page 36) 

Group branding 

Combination branding 

Premium branding 

Question No: 15 

( Marks: 1 ) - Please choose one 

The label on a pack of frozen peas says, 'packed within an hour of picking'. These 

words are used: 

To promote the product 

To satisfy legal requirements 

To provide information  (not sure)

To fullfil ethical requirenment 

Question No: 16       ( Marks: 1 ) - Please choose one 

Which of the following is NOT a function of labeling? 

It contains information 

It shows a word of caution 

It shows the ingredients of product 

It protects the product  (page 34)

Question No: 17 

( Marks: 1 ) - Please choose one 

When two or more well known brands are combined in an offer it is called: 

Private brand 

Multibrands 

Co-brand (page 36)

New brand 

Question No: 18 

( Marks: 1 ) - Please choose one 

Which of the following is also known as functional branding? 

Economy branding 

Co-branding 

Family branding 

Individual branding 

Question No: 19 

( Marks: 1 ) - Please choose one 

Tarang milk is an example of which of the following? 

Corporate brand 

Co-brand 

Individual brand 

Family brand 

Question No: 20 

( Marks: 1 ) - Please choose one 

Which of the following marketing mix element generates revenue? 

Promotion 

Price (repeated)

Place 

Product 

Question No: 21 

( Marks: 1 ) - Please choose one 

Which of the following price is at the high end of the possible price range? 

Skimming price 

Penetration price 

Psychological price 

Premium price (page 39)

Question No: 22 

( Marks: 1 ) - Please choose one 

To pay premium price for the product customers require: 

Allowance 

Flawless performance (page 39)

Discounts 

High promotion 

Question No: 23 

( Marks: 1 ) - Please choose one 

Which of the following is considered as dead end of distribution? 

Promotion 

Warehousing 

Wholesaling 

Retailing (page 40)

Question No: 24 

( Marks: 1 ) - Please choose one 

Mr. A, marketer of XYZ Co. is selling his ice-cream in the market at Rs.20, 20% 

more than his competitors' price. Still his sales are increasing. Now his aim is to 

maintain same pricing. He enjoys which type of leadership? 

Promotion leadership 

Price leadership (repeated)

Cost leadership 

Product leadership 

Question No: 25 

( Marks: 1 ) - Please choose one 

Mr. Ahmed wants to introduce a new product with the goal of quickly gaining 

mass-market share. As a consultant, you would recommend which of the 

following strategy? 

Cost-orientated pricing 

Psychological pricing 

Market-penetration (page 45)

Market-skimming 

Question No: 26 

( Marks: 1 ) - Please choose one 

A penetration-pricing policy is particularly appropriate when demand is: 

Decreasing 

Highly inelastic 

Highly elastic (page 45)

Less elastic 

Question No: 27 

( Marks: 1 ) - Please choose one 

Which  of  the  following  markets  involve  buying  and  selling  of  goods  for  their 

utility and enabling them to make or re-sell a product to others? 

Consumer markets 

Business markets 

Global markets 

Government markets 

Question No: 28 

( Marks: 1 ) - Please choose one 

A lot of time is required in establishing great brand image to be successful in: 

Global Product marketing 

Consumer Product marketing (page 2)

Governmental marketing   

Domestic product marketing 

Question No: 29 

( Marks: 1 ) - Please choose one 

While considering the place for a product which  of the following is important for 

customer? 

Communication 

Convenience 

Customer cost 

Customer solution 

Question No: 30 

( Marks: 1 ) - Please choose one 

Willingness and ability to buy the product leads towards which of the following? 

Demand  (page 4)

Need 

Want 

Market 

Question No: 31 

( Marks: 1 ) - Please choose one 

When need is directed towards a specific object it is called: 

Actual need 

Want (page 4) 

Demand 

Satisfaction 

Question No: 32 

( Marks: 1 ) - Please choose one 

Which  of the  following  firms  emphasizes  on  product's  benefits  to  the  customers 

rather product attributes? 

Product oriented 

Market oriented (page 6)

Sales oriented 

Production oriented 

Question No: 33 

( Marks: 1 ) - Please choose one 

All are the expression of marketing concept EXPECT: 

Meeting needs profitably 

Find wants and fill them 

Sell what is produced  (page 8)
Love the customer, not the product 

Question No: 34 

( Marks: 1 ) - Please choose one 

Which of the following is NOT a part of a broad environment? 

Demographics 

Economy 

Corporate culture  ( page 11)

Technology 

Question No: 35       ( Marks: 1 ) - Please choose one 

Order processing decisions are related to which of the following? 

Product 

Price 

Distribution  (page 14)

Promotion 

Question No: 36 

( Marks: 1 ) - Please choose one 

Which of the following is NOT a distribution decision? 

Inventory management 

Personal selling  (page 14)

Warehousing 

Distribution centers 

Question No: 37 

( Marks: 1 ) - Please choose one 

A  business  wants  to  create  the  awareness  about  the  features  and  befits  of  the 

product in  the market. Which  of the following decisions are important to achieve 

the goal? 

Price decisions 

Place decisions 

Promotion decisions (page 14)
Product decisions 

Question No: 38 

( Marks: 1 ) - Please choose one 

In which section of the marketing plan you would find the detailed information 

about the marketing environment, market trends, customers and competitors? 

Situation analysis 

Product/market background 

Marketing strategies 

Market analysis  (page 15)

Question No: 39 

( Marks: 1 ) - Please choose one 

The companies who adopt focus strategy are called: 

Market challenger 

Market nicher (page 20)

Market leader 

Market follower 

Question No: 40 

( Marks: 1 ) - Please choose one 

Which of the following strategies requires premium pricing? 

Target market strategy 

Market segmentation strategy 

Differentiation strategy (page 20)

Cost leadership strategy 

Question No: 41 

( Marks: 5 ) 

Define horizontal integration and explain the possible advantages of 

horizontal integration. 

Question No: 42       ( Marks: 5 ) 

Companies try to increase their liquidity by offering cash discounts. Why 

companies use cash discounts and what are the different options available for 

the companies to offer cash discount explain with the help of examples? 

